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The use of physician prescribing
information by the pharmaceutical
industry is a complex issue. As
the debate continues, physicians
and opinion leaders are voicing
broadly disparate opinions.

Proponents of restricting access
to physician prescribing information
argue that pharmaceutical sales
representatives use the data to
persuade physicians to prescribe
brand-name drugs. They contend
that brand-name drugs are often
more costly and that generic versions
may be available at a lower price.

Opponents argue that physicians
will prescribe the most appropriate
medication for their patients
regardless of pharmaceutical sales
pitches. They contend that releasing
prescribing data minimizes irrelevant
sales calls because the data allow
the reps to better understand
physician needs and to deliver
pertinent materials and samples.

In consideration of the diverse
opinions surrounding physician
prescribing data, the American
Medical Association (AMA)
commissioned a Gallup study to
determine the best solution. As
a result of the survey, the AMA
created the Physician Data Restriction
Program (PDRP). This unique
AMA program offers physicians
control over their prescribing data
and whether it can be shared with
pharmaceutical representatives.
Although the AMA does not collect
physician prescribing data, PDRP
allows the AMA to communicate
and enforce physician preferences to
healthcare information organizations
(HIOs) that do collect this data.
Without AMA involvement,

HIOs would still collect the data,

but physicians would have no
control over how it is used.

“The AMA believes it is better
to give physicians a choice as to
what is done with their prescribing
data rather than adopt legislative
restrictions eliminating physician
choice,” says Jeremy A. Lazarus,
MD, AMA Board of Trustees
member. “We understand that
physicians have different personal
experiences and perspectives. We
want to give everyone a choice.”

| chose to restrict my
prescribing data

Douglas S.
Kaplan, MD, an
ophthalmologist
in private
practice in
Highland
Park, Illinois

I started
thinking about the
AMA’s opt-out
program after I read about the PDRP in
AM News. I thought opting out might

make my interactions with the drug
reps less personal and confrontational.

Then one day I had a conversation
with a drug rep who looked me in
the eye and said with an earnest,
concerned voice: “Do you know,

Dr. Kaplan, that you prescribe my
drug less frequently than the other
ophthalmologists in this region?” I
registered for the PDRP the next day.

I have noticed a change since I signed
up for the PDRP. The reps demand less
of my time. They still talk to me and
tell me about their new products, but
their questions and discussions are more
broad-based and generic. They don’t ask



me how much of this or that I prescribe.
It's not high-pressure sales anymore.

I don’t mind hearing about
products from the reps. Sometimes
they bring articles with them,
which I take with a grain of salt.

I like the PDRP option a lot. For
me, there aren’t any drawbacks.

It frees up my time, removes the
pressure and reduces salesmanship.

| chose not to restrict
my prescribing data
Wayne H.
Fujita, MD, a
dermatologist in
private practice
in Aiea, Hawaii
My ability to
provide optimum
care to my patients
depends on both the

Want a little
insight into
therapeutic
prescribing?

I Cholesteral Blockers 7% I Resins 1%
I Fibeates 8% I Statin Combo 1%
B Nacin 2% W Statins 71%

pharmaceutical industry and the medical
insurance industry. The insurers have
my prescribing information, so I don’t
have a problem with the pharmaceutical
industry having the same data.

I've been around long enough to
remember what it was like 20 years
ago when the pharmaceutical reps
didn’t have access to prescribing
data. They marketed their products
exactly the same way to everybody.

Now I see more directed sales efforts,
which are specifically tailored to meet
my needs. I also believe that the reps’
ability to talk more about treatment
trends and patient needs may be an
offshoot of the prescribing data.

If the reps didn’t have the data, the
service they provide for me wouldn’t
be as good. The data allows them
to tell me what my colleagues are
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doing at a local and national level
and to talk about different product
formulations that I am not prescribing.

I don’t mind the information
because I don't feel pressured into
responding to the reps’ prescribing
requests. My first responsibility is
to the patient. If I feel that a certain
product is not in the patient’s best
interest, I will not prescribe it.

The AMA is committed to preserving
physician choice in this important
matter. As of December 2008, more
than 20,000 physicians have signed up
for the PDRP. Visit www.ama-assn.
org/go/prescribingdata to learn more
about PDRP or to enroll in the program.

AMA Therapeutic Insights delivers. The new online continuing medical education
(CME) newsletter from the American Medical Association offers:

e State and national prescribing trends on major diseases such as dyslipidemia,

depression, osteoporosis and asthma
e Fvidence-based treatment guidelines
e A compelling case-study format
e Opportunity to gain CME credit

Now, for the first time, physicians have access to
state and national prescribing data* for selected
diseases along with the most up-to-date information
on disease demographics, comorbidities and

evidence-based guidelines for treatment.

Visit www.ama-assn.org/go/therapeuticinsights
o gain insight on the most recent therapeutic topics.

*All prescribing data are provided by IMS Health. The AMA does not collect, compile, license, sell or have access to
physician prescribing data. The American Medical Association is accredited by the Accreditation Council for Continuing
Medical Education to provide continuing medical education for physicians.

West Virginia physicians can now access personal prescribing reports

for all four newsletter topics.
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New Members |

We would like to welcome the following physicians and medical students to the WVSMA:

Boone County Medical Society Kanawha County Medical Society Joseph Jordan, MD
Marilou Tyner, MD Christopher Dewese, MD Eric Lirio, MD
. . Michaela Kessler, DO Michele Maouad, MD
Cabell County Medical Society Muhammad Mustafa, MD
Ahmad Nusair, MD Monongalia County Medical Society  kurt Rodney, MD
L. . . Ehab Akkary, MD Janna Scott, MD
Cehntrvavl \lll\_IeT,ltI V'\I/ll'glnla Medical Society  yegory Allen, MD Jeffrey Vos, MD
John Wyllie 111, Patrick Bacaj, MD John Ward, MD
: : David Blass, MD . . .
Eastern Panhandle Medical Society John Casucsio. MD Raleigh County Medical Society
Geoffrey Bowman, MD ’ Edoar Cornett. MD
Vineet Sood, MD Joshua Dower, MD 9 ’
Melina Flanagan, MD
Greenbrier Valley Medical Society Henry Fooks Jr., MD
Robert Petrarca, DO Shekhar Ghamande, MD Please direct all membership
. . . W. Harry Horner, MD inquiries to: Mona Thevenin, WVSMA
Harrison County Medical Society Mayada Issa, MD Membership Director.

Devika Hanumara, MD

Complete comprehensive
Q services including:

entchas.com » Ears, nose and throat medical

and surgical care

500 Donnally Street » Audiological testing

Clleleatanpv N@-’ » Inhalant allergy testing and
Assoc.

Physician’s Office: treatment
Suite 200 ofCharleston,[nc. » Hearing aid evaluation and

| .
Hearing Aid Center: placement services
Suite 102 » Computed Tomography (CT)

for sinuses and ears

304.340.2200
FOR APPOINTMENTS

Board Certified Specialists:

HEARING AID CENTER: F. Thomas Sporck, MD, FACS % D. Richard Lough, MD %
304.340.2222 P. Todd Nichols, MD % G. Stephen Dawson, MD *
Michael R. Goins, MD %
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| Classified Ads

MEDICAL EQUIPMENT

& SUPPLIES
Since 1858

Equipment Leasing
Also Available
(New & Used)

MCcLAIN SURGICAL
SUPPLY

A West Virginia Company

205 Leon Sullivan Way
Charleston, WV 25301-2408

Phone: 304-343-4384
800-729-3195
FAX: 304-343-4385

Don’t Worry
about your
office supply problems,
call

1-800-862-7200

for solutions.

We Have It All!

* Value-priced office supplies
* Office Furniture
* Design Service
* Computer Supplies
* Standard Forms

Ask for our sales flyer!

STATIONERS
1945 5th Avenue
Huntington, WV

304-528-2780

(>

THE CHAPMAN PRINTING CoO., INC.

A Division of Champion Industries, inc.

THE COMPETITIVENESS

OF TODAY’S BUSINESS

WORLD DEMANDS TOP
QUALITY PRINTING.

THE BEST IN TECHNOLOGY,
CRAFTSMANSHIP AND QUALITY
IS YOURS WHEN YOU
CHOOSE CHAPMAN PRINTING

CHARLESTON HUNTINGTON
CHARLESTON, WV HUNTINGTON, WV
3000 Washington St. West 2450-90 1st Avenue
(304) 341-0676 (304) 528-2791

PARKERSBURG LEXINGTON
PARKERSBURG, WV LEXINGTON, KY
405 Ann Street 890 Russell Cave Road
(304) 485-8596 (859) 252-2661

SUPPORT YOUR WVSMA

Please patronize our advertisers
and consider advertising in the

West Virginia Medical Journal
Contact Angie Lanham at 925-0342, ext. 20 or email: angie@wvsma.com

OFFIG L . .. . .
We invite you to join our organization which consists of members who
[raNagEns, o/ OF HEALTACARE PROVIDERS, .

manage the daily business of healthcare providers. Our objectives are

of Health Core Proids, Ire.

(FFICE MANAGERS ASSOCIATION

wwnw.officemanagersassociation. com

to promote educational opportunities, professional knowledge and to

provide channels of communication to office managers in all areas of healthcare.

We currently have eleven chapters in West Virginia.

Visit us on our website for more information or contact: Toni Charlton - President at 304-670-7197 or Donna Lee - State VP Membership at 276-322-5732.
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Manuscript Guidelines

Originality: All scientific and special topic
manuscripts for the West Virginia Medical Journal
will not be considered for publication if they have
already been published or are described in a
manuscript submitted or accepted for publication
elsewhere. All scientific articles should be prepared
in accordance with the “Uniform Requirements

for Submission of Manuscripts to Biomedical
Journals.” Please go to www.icmje.org for
complete detalils.

Authors: A cover letter from the corresponding
author should be submitted with the manuscript. All
persons listed as authors should have participated
sufficiently in the work to take public responsibility
for the concept.

Format: All articles may be submitted by email or
on CD. Microsoft Word is preferred, but other
programs are acceptable. All tables or figures
should be created separately from the body of the
manuscript as .tif, .jpg or .pdf files in a high
resolution format with corresponding file names
such as,Table 1, Figure 1, etc. Legends should be
included for all tables and figures.

References: References should be prepared in
accordance to the “American Medical Association
Manual of Style.” These instructions for authors
are available online at www.jama.com.

Photographs: All photos are printed in black and
white. Please submit digital files either from a
digital camera or scan at 300 dpi at 100%. All
original photos should have a label on the back
indicating the number of the photo, the author’s
name and an indication of “top.” Do not write on
the back of photos or scratch them with paper clips.

Please address articles to the editor at this address
only:

F. Thomas Sporck, M.D., F.A.C.S.
West Virginia Medical Journal
P.O. Box 4106

Charleston, WV 25364

If you need more information or wish to correspond via
email, contact Angela L. Lanham, Managing Editor, at
(304) 925-0342, Ext. 20; email: angie@wvsma.com

Thanks To Our Advertisers!
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Advertising Policy

The WVSMA reserves the right to deny advertising space to any individual,
company, group or association whose products or services interfere with

the mission, objectives, endorsement agreement(s) and/or any contractual
obligations of the WVSMA. The WVSMA, in its sole discretion, retains the
right to decline any submitted advertisement or to discontinue publishing any
advertisement previously accepted. The Journal does not accept paid political
advertisements.

The fact that an advertisement for a product, service, or company appears

in the Journal is not a guarantee by the WVSMA of the product, service or
company or the claims made for the product in such advertising. The WVSMA
reserves the right to enter into endorsements, sponsorship and/or marketing
agreements that may limit the placement of advertisements for certain
products or services.

Subscription Rates:

$60 a year in the United States
$100 a year in foreign countries
$10 per single copy

POSTMASTER: Send address changes to the West Virginia

Medical Journal, P.O. Box 4106, Charleston, WV 25364.
Periodical postage paid at Charleston, WV.

USPS 676 740 ISSN 0043 - 3284

Claims for back issues should be made within six months after
publication. Microfilm editions beginning with the 1972 volume are
available from University Microfilms International, 300 N. Zeeb Rd.,
Ann Arbor, MI 48106.

©2009, West Virginia State Medical Association
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“"HAVING AN INCOMPLETE
MARKETING STRATEGY

. DOESNT MAKE MUCH SENSE EITHER.

[r——

PRINTING, MAIL SERVICE, OFFICE FURNITURE,
OFFICE SUPPLIES, and PROMOTIONAL PRODUCTS

We have you fully covered. From conception to the mail
stream for your customer. Call a representative today! CHAMPION INDUSTRIES, INC.

304.528.2791 Huntington  800.624.3431 Toll Free Your Complete Marketing Fulfillment Solution
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WHEN THE JOURNEY IS JUST AS IMPORTANT
AS THE DESTINATION

§

‘:‘

We wunderstand that managing yio1'itr ‘money is
not the most important thing in life, but believe
that proper.money management can help you to
take better care of the things that are.

MCKINLEY CARTER

WEALTH SERVICES

Toll Free: 866.306.2400 www.mc-ws.com
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